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There are countless growth strategies out there. From
funnels to paid advertising, SEO, and so on. Nonetheless,
there are two extremely important factors to consider
when deciding on what strategies to implement when.
First, wellness brands cannot always abide by the same
format as mainstream marketing tactics because the
audience is very different. And two, there is no one size
fits all strategy. All brands are unique in nature, and the
best growth strategy honors and reflects the brand's
uniqueness. 

Before continuing, I wanted to introduce myself and say
that we are here to help you implement your growth
strategies. In the past years, we have worked with
hundreds of wellness brands to gain exposure through live
events and content. Please visit our website or social
media to learn more.   

Thus, this free ebook will reveal four powerful strategies
to grow your wellness brand in 2023. 

INTRODUCTION
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User-generated content has gained immense
popularity in the past few years. Why? Because
it has the unique ability to provide third-party
validation for the product or service you sell.
Of course, this sounds like a testimonial and it
kind of is. However, the difference is that user-
generated content is shared like a short movie,
thus more engaging than plain old text or a
talking head video. 

For wellness brands, this is extremely
important because most people will probably
not understand what you do right away. Thus, it
is essential to provide proof of concept by
having your customers share their experience
with your product or service. 

Nonetheless, user-generated content needs to
be directed and edited in a specific way. It must
speak to the problem you are solving and always
have a call to action. The message must be clear
and concise, and the footage should be filmed
vertically unless YouTube is part of your
strategy. 

METHOD #1
USER-GENERATED
CONTENT
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Collaborating is extremely underrepresented,
yet it is a phenomenal way to uplift each
other and grow together. There are many
ways complementary businesses can
collaborate and gain recognition in your
partner's community. A few examples are;
creating video content together, featuring
each other on your websites, hosting events
together, promoting each other's services or
products in each other's store, engaging with
each other's accounts on social, end so on.   

Thanks to my collaborative efforts with my
vendors for my health and wellness event,
MindBody Expo, we attracted over 4,000
attendees. Leading up to the event, we
promoted all participants and provided them
with material to invite their prospective
communities. In addition, we created a
community environment and encouraged
networking between businesses. This allowed
our vendors to not only get the benefits of
meeting our attendees but also to meet and
create fruitful partnerships with other
brands. 

METHOD #2
COLLABORATIONS
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It's not enough to post on social media. You
have to engage with your audience because
people value personalized experiences. If you
have a high volume of messages and
comments, hire someone to stay on top of
them. Imagine being interested in a brand
and commenting with a question. If someone
doesn't get back to you, they will most likely
lose the sale and the customer. In addition,
the customer is the priority, not the sale, so
if you engage with loyal customers, you will
have a longer customer lifetime value. 

Using this strategy is how I was able to grow
my social media account from 0-10K in
under a year. Not only is replying to
messages and comments important, but
liking, commenting, and following relevant
accounts is also crucial in this strategy. 

METHOD #3
ENGAGEMENT ON
SOCIAL MEDIA 
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ENGAGE YOUR AUDIENCE BY OFFERING
THEM A DISCOUNT WHEN THEY FIRST
FOLLOW YOU. BE SURE TO CATER TO
THEIR SPECIFIC NEEDS AND NURTURE
YOUR RELATIONSHIP BY FOLLOWING AND
COMMENTING BACK.



Events are a phenomenal way to get your
customers to your door and better
understanding what you do. Many brands
make the mistake of not building a
community around their brand. Thus, not
gaining the support of people that can help
take your business further. 

While implementing an events strategy, it is
important to remember that events are more
successful when the intention is to generate
brand recognition and get good social media
content for your online community. People
value when companies give back and contribute,
so hosting free events to connect with the
community will help lift you. 

During my time with the MindBody Expo, I
implemented a community events growth
strategy that allowed us to grow our brand
awareness significantly, which led us almost to
triple our attendance from the previous year.
Those events were not financially fruitful
initially, but when we approached the big day,
we could see the fruits of our labor. 

METHOD #4
COMMUNITY EVENTS
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PRO TIP: EVENTS ARE ONE WAY
COLLABORATIONS CAN BE FRUITFUL. 



By implementing one of these strategies, you can
expect to take your brand to the next level! If you
are seeking support and need help creating or
implementing a growth strategy, schedule a free
30-minute consultation with me.

You can schedule your call by clicking the button
below. I’m excited to meet you and am happy to
help!

BOTTOM
LINE
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BOOK YOUR FREE
STRATEGY SESSION

https://calendly.com/emilia-lujan/discovery-call?month=2022-11

